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MDQ/M-20 5630
EVENT MANAGEMENT

MC-416

Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 is compulsory

and consists of six short-questions having 4 marks each

and answer to these questions should not exceed

150 words each. The candidates are required to attempt

any four questions out of remaining seven questions

and each question carries 14 marks.

dqy ik¡p iz'uksa ds mÙkj nhft, A iz'u la[;k 1 vfuok;Z

gS] ftlesa N% y?kq iz'u gSa A izR;sd Hkkx 4 vad dk gS

rFkk bu iz'uksa dk izR;sd mÙkj 150 'kCnkssa esa nhft, A 'ks"k

lkr iz'uksa esa ls fdUgha pkj iz'uksa ds mÙkj nhft, A izR;sd

iz'u 14 vad dk gS A

1. Write short answers of the following. Each question carries

4 marks :

(i) Define Event Management.

(ii) Discuss Event Designing.

(iii) Discuss the concept of Event Infrastructure.
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(iv) Explain the concept of Market in Events.

(v) Discuss the concept of Products in Events.

(vi) Define Event Management Information System.

fuEufyf[kr ds laf{kIr mÙkj nhft, A izR;sd iz'u 4 vad dk gS %

(i) ?kVuk izcU/ dh ifjHkk"kk nhft, A

(ii) ?kVuk fMtkbfuax dk o.kZu dhft, A

(iii) ?kVuk v/kslajpuk dh vo/kj.kk dk o.kZu dhft, A

(iv) ?kVukvksa esa cktkj dh vo/kj.kk dk o.kZu dhft, A

(v) ?kVukvksa esa mRiknksa dh vo/kj.kk dk o.kZu dhft, A

(vi) ?kVuk izcU/ lwpuk iz.kkyh dks ifjHkkf"kr dhft, A

2. Explain the following :

(i) 5 C's of Events

(ii) Direct and Indirect Interaction.

fuEufyf[kr dh O;k[;k dhft, %

(i) ?kVukvksa dh 5C’s

(ii) izR;{k rFkk vizR;{k ijLij fØ;k A

3. Differentiate between Revenue generating Customers and

Non-revenue generating Customers.

jktLo iSnk djus okys xzkgdksa rFkk xSj&jktLo iSnk djus okys

xzkgdksa ds chp vUrj Li"V dhft, A

4. Write notes on the following :

(i) Negotiating Contracts with Event Organizers

(ii) Marketing Intelligence and Information Systems.
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fuEufyf[kr ij fVIif.k;k¡ fyf[k, %

(i) bosaV vk;kstdksa ds lkFk vuqcU/ dh ckrphr djuk

(ii) foi.ku cqf¼erk rFkk lwpuk iz.kkyh A

5. Define Event Hierarchy. Discuss categories of events and

their characteristics.

?kVuk inkuqØe dks ifjHkkf"kr dhft, A ?kVukvksa dh Jsf.k;ksa rFkk

mudh fo'ks"krkvksa dk o.kZu dhft, A

6. Write a detailed note on activities in Event Management.

?kVuk izcU/u esa fØ;k'khyrk ij foLr`r fVIi.kh fyf[k, A

7. Define Strategic Market Planning. Explain, in detail,

Development of Strategies in marketing Plans.

L=kkfRtd cktkj fu;kstu dks ifjHkkf"kr dhft, A foi.ku ;kstukvksa

esa j.kuhfr;ksa ds fodkl dk foLr`r o.kZu dhft, A

8. Explain the following :

(i) Environmental Assessment and Competitive

Assessment

(ii) Critical Evaluation points from event organizers’

point of view.

fuEufyf[kr dk o.kZu dhft, %

(i) okrkoj.k ewY;kadu rFkk izfr;ksxh ewY;kadu

(ii) ?kVuk ds vk;kstdksa ds n`f"Vdks.k ls egÙoiw.kZ ewY;kadu

fcUnq A

(2)L-5630(TR) 3 __

https://www.kuonline.in

Stu
de

nt
Suv

idh
a.

co
m

Download all NOTES and PAPERS at StudentSuvidha.com

dow
nloa

ded
 fro

m

https://www.kuonline.in
Free Hand

http://studentsuvidha.com/
http://studentsuvidha.com/

