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MDQ/M-20 5630
EVENT MANAGEMENT
MC-416
Time : Three Hours] [Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 is compulsory
and consists of six short-questions having 4 marks each
and answer to these questions should not exceed
150 words each. The candidates ar¢ required to attempt
any four questions out of remaining seven questions
and each question carries 14 marks.
dy ikp &uk d mikj nift, A i'u Ik 1 viuok;
d ft&e\\(ﬁ% 't g & itd Hix 4 vd di g
r%@&] i"udidR;d mlkj 150 ik e nife, A UK

§®r i"ure b fdigh pkj ituk d mlk nife, A iR;d
S iuasvd diog

1. ~Write short answers of the following. Each question carries
4 marks :
(i) Define Event Management.
(i) Discuss Event Designing.

(ii1) Discuss the concept of Event Infrastructure.
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(iv) Explain the concept of Market in Events.
(v) Discuss the concept of Products in Events.

(vi) Define Event Management Information System.

furufyf[kr o Ff{dr mlkj nhfe, A iR;d i'u 4 vd dk g

(v)  Wukvk e miiknk dh wvo/lj.k dk o.fu. dift, A
icl/ lpuk 1.kyh dk afjHef'kr “dife, A

G AWuk icl/ dn afjHlck nhfe, A
(i)  Avuk fMtibfux dk o.lu dhft, A
i) Avuk v/Zkljpuk dh vo/lj.k dk o.u dift, A
(iv) Wukvk e ckely dh vo/Zlj.k dk o.u dife, A
k
k

(vi) 4u

2. Explain the following :
(i) 5 C's of Events
(i) Direct and Indirect Interaction.
fuEufyf[ir o O;k[;k difty. §
(i) kVuv& 5C’s
(i) %@ (VAR djLij Tk A
3. Di entlate between Revenue generating Customers and
@m—revenue generating Customers.

jJitlo Ik dju oty xigdk rfk xj&jktLo ink dju oty
xigdk.d chp wirj L1"V dift, A

4. Write notes on the following :
(i) Negotiating Contracts with Event Organizers

(i) Marketing Intelligence and Information Systems.
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fukufyflkr 1y fVIaf.k;k fyf[k, &
(i) boV wikedk d NF wvucl/ dh chrpir djuk
(i) foi.ku cfv%erk rAk Tpuk 1.kyh A

5. Define Event Hierarchy. Discuss categories of events and

their characteristics.

AVuk inkude dk ifjHktr dife, A AVukwk dh Jfkk rEk
mudh fo'Krivk dk o.lu dift, A

6. Write a detailed note on activities in Event Management.

Auk 1cl/u e f@;kyrk 1) foLrr VI fyf[k, A

7. Define Strategic Market Planning. Explain, in detail,

Development of Strategies in marketing Plans.

L-kfRed cktlj fu;ktu di ifjHid'r dhfe, A foi.lu ;ktukwvi

e j.lurfr;k d<fodkl-di folLrr o.lu dift, A
S

8. Explai%@)e following :

(1) Q@nvironmental Assessment and  Competitive

@ Assessment

(i1) . Critical Evaluation points from event organizers’
point of view.

fuEufyf[kr dk o.ku dift, %

(i) okrfoj.k eY;kdu rFk ifr;kxi eY;kdu

Gi) AWuk d wvikede d nf'vdik 1 egloi.k eY;idu
fcln A
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